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A little common sense goes a long way in the cleaning process

e .

Every day, all across the world, people clean.

It's a fact of life.

I've even heard it said, if you're not cleaning. you're polluting.

If you think about it, that statement makes perfect sense.

If you've got 3 teenager fving at home, just check out his/her bedroom and you'll see what | mean.

Cleaning projects come in all shapes and sizes — from a teenager's bedroom to schools and universities, hospitals, hotels and motels, and large
commercial high-rise office buildings.

How does it get accomplished?

All too often, building service contractors and in-house facility directors hire big staffs, buy the mast potent cleaning chemicals and floor finishes, invest in
the fanciest vacuums and auto scrubbers and generally throw plenty of money at the task at hand — all at the expense of the client or the facility's budgst.

Then, after the dust settles (pun intendad). you've got to wonder if the facility in guestion has besn cost-=ffactively cleansd.

In reality, what we are talking about here is productivity, better known in today's prefessional cleaning industry, and the business world in general, as:
Diaing more with less.

Cleaning consuftant Permy Shimanoff, president of San Carlos, CA-based Management and Communizcation Consultants (MC2). offers a reality-based
apporoach to the issue of productivity.

Shimanoff, who works with school districts and community colleges by conducting cleaning audits, staffing analyses and hands-on workshops, calls i the
“work smarter, not harder” policy.

| zall it, l=t common sense prevail.
The first work smarter, not harder principle that Shimanoff offers is: Clean water will serve you well.

Think about it for a minute. It seems chvious that using fresh water throughouwt the cleaning process is important, but how many tmes have you watched a
custodian stretch that now dirty liguid as far as possible to avoid a frip to the utility sink?

Another of Shimanofs work smarter, not harder principles is: Don't et it get dirty in the first place.

Maybe it's me, but it s2ems obvious that if you don't let the dirt and debris into your facility you won't have fo clean as much. Somehow, that's not always
the case.

But my favorite of Shimanoff's principles is: Duct tape isn't always the answer.
| 'won't spoil the fun of reading Shimanoffs entire article by telling you in this space what he discoversd in his consulfing travels.

Sufiice to say, common sense, not duct tape, should have prevailed.

Send commentz or thoughts on this fopic or any other article thalf sppearz in CMICleaning & Maintenance Management' magazine, to
ffarzoned nipmedia corm.
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To the editon

In regards to vour article, A4 fitile com-
MO Sense gaes & long wwy m the oleaing
prcess, " (Sept. 2006, Page B) Tagroe — to
& certain extent,

1 hiave cansulted and cleaned many an
establishmen! in my 25-vear caneer, |
have found young staff, janitors and
owners mopping with dirty water,
spreading the polymerization around
the floor, and still wondering why the
grout and tile don’t come clean.

After years of training and teaching
and training, I have been pul in my spot,
There is a peoduct | was experimenting
with, in my own company, to see if the
results are as the manufacturer stated.

[ put one ounce of this tea-colored
poweder in the bottom of the map buck-
et, added the cold water to the mix, and
presto, the mop waber was instant dirt
colon

After mopping the dirtiest foor [
could find, and no other product
seemed to work, including etching com-
pounds, [ was amazed at the results.

It actually cleaned the grout and file
to the extent no other procluct could do
with this dirty mop water. The product
wins called RapidAll from Earth Alive,

5o now 1 have to change my whole
aspect of teaching and start fram the
beginning. There poes common sense!

Keep up the guod work and [ ook for-
ward 0 more greel reading.

Eduvera West, CF5T, R5r
Turbo Ferce Cleaning Solufionis

Ta the editor:

I read with interest your article, “A
little contmon sense goes a lomg way in the
cleaning process™ (Sept. 2006, Page 8).
What got my attention is that we are
out there “spreading the gospel” that
you advocate. "Cleaning” with dirty
water is not only a misnomer — it

6 CA HE8 Trade Groun™ Directony 2007

makes MO sense, \

Inour development of the Super cl
mop systen, this became very appa
to 18, Thinking about how mopping has
been done for decades, it seems to be
more of a redistribution of the dirt
process rather than removal,

If you ane not familiar with our svs-
tem, it is the only one that has no dirty
water component. The solution stays
clean throughout the process, witlout
the ability to expose a dirty or contami-
nated pad back into the dlean solution.

Further; it wlilizes 100 percent of
water and chemical, with no waste com-
ponent from dumping and rinsing,

I just really want to say a thank you
for your article and atlempts to make
cleaning make senss.

David Greutel
¥, Professiomal Frodicts
TxF Producis

EDITOR'S NOTE — While CM/ Clean-
ing & Maintenanoe Management® puagr-
zing is not in the business of erdorsing
cither of the above products, o s rive o
knine that the professional clesning mdustoy
cirr wse Cemrton sense” to adept and get
the fob dote the right ooy

CM [ Cleaning & Mainteénance Manage-
ment® magezive readis are encourdged
sevd lethers iy the editor, They must be dated,
sigiend pnd frclude contact informarion, The
editar reserves the right fo edit letlers due fo
space comgiderations. Letters to the editor can
b qent to flazzomedintpmedic.com,
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